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...MOST COMMONLY
DISPLAYED AS LEVITATION,
REQUIRING STRICT DISCIPLINE,
SUPERB CONCENTRATION, AND
SUPERIOR EFFORT--

--WHICH IS BEST ACHIEVED THROUGH }_
PRACTICE, PRACTICE, PRACTICE! |~
SIGNED, A MOST ARDENT STUDENT
OF THE MAGICAL ARTS,

MORALS

SMORALS, WE ¥0d, BEN.
AORALS, | 1 TAKE LEVITATION
DONT HAVE TIME g MAGIC SERIOUSLY WHEN

SE!

OH, JO! T REALLY
WISH YOU WOULD TAKE
THINGS SERIOUSLY. ¢

AND THANK

WHY WOULD

I CAN FLY?

1 SHOULD THINK IT WOULD BE
ENTIRELY MORE USEFUL IF YOU WERE TO

B TeACH US SOME PRAC-TICAL APPLICATION.

FOR EXAMPLE--AND THIS IS PURELY
HYPOTHETICAL, OF COURSE--AN
EMERALD-FINDING SPELL.

WHY WOULD YOU NEED
AN EMERALD-FINDING
SPELL?

/" WHEN LAST
A STORY. . OUR INTREPID
ADVENTURER LEFT
OFF, SHE HAD JUST
STUMBLED UPON A
MOST DEVIOUS PLOT
IN THE HEART OF THE
REFLECTED CITY, THE
PIATIA SAN
MARECO--

BY J. MARCH.

7~ WELL, THERE ARE ONLY
SO MANY RUBIES, DIAMONDS,
AND SAPPHIRES I CAN ACCEPT
AT SCHOOL BEFORE THEY
BECOME GOUACHE.







