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AND THEN RAINBOW DASH
DEFEATED ALL THE ENEMIES
FOREVER AND DR. CAVALCANTE WAS
LOCKED UP AND ALL THE RELICS OF
THE ANCIENT WORLD WERE HANDED
OVER T0 THEIR RESPECTIVE
COUNTRIES. THE END.

MARMEE AND
FATHER

YEAH, DON'T
SAY IT, DON'T $AY
IT, TKNOW IT'S
BAD.

WELL, DAHLING,
THEN WE WON'T! NO
NEED T0 BE $0
DRAMATIC.

PARTNER,
MAYBE IT"S TIME
T0 TRY YER HAND
AT SOMETHING

ELSE?

NOW, Jo,

I'M ToO .
FOCUSED ON MY MAGICAL

THAT'S MEAN OF
YOU To MAKE MEG
SAY, DON'T YOU
/— CAREER T0 OFFER ANY THINK?
600D PRACTICAL

WHAT'S
THE NEXT BIT?
MEG ALWAYS DOES
T. UH.

NOW FOR
SOME...GENERAL
LIFE UPDATES?

GIVEN THE AMOUNT OF
"LIFE" THAT HAS HAPPENED
BETWEEN ISSUES, THAT WOULD
BE ADVISABLE, YES, WOULD
YOU LIKE SOME HELP?







